
 
 
Job Description -  Social Media Coordinator and analyser 

Reference:  TN21/01 

Job Purpose: The Nest Southwest is a not-for-profit social enterprise based in Exeter, Devon, UK. We 
support women and girls through the major life transitions of menstruation, pregnancy & birth, and 
menopause. These  rites of passage are biological, psychological and spiritual hinges that once 

experienced can have enormous influence over the rest of a woman’s life. Our vision is of a cohesive 
society where these rites of passage connect, empower and invoke compassion for each other and the 

planet we live on.  

We hold peer support groups,and  run workshops, courses  and training sessions. We also hire out birth 

equipment and books.  

We are at an important stage in our organisation. We formed in October 2019 and were awarded our 
first grant funding in March 2020 and started running our first group. We now have three current grants 
and more in the pipeline. We are also selling our services to paying customers and taking individual 

donations. This is helping us progress towards being a self-sustaining enterprise. 

Our organisation is mainly volunteer led with three directors, and four volunteers helping run support 

groups. Our active groups are a weekly Pregnancy & Wellbeing group and a monthly Homebirth Support 
group as well as hire of birth pools and equipment. This year we will be launching our first menstruation 

course, training a cohort of volunteers to become ‘Menstruation Transitioneers’ who will go into schools 
and youth groups to work with young people.  

Part of this role will be about developing the image of The Nest from ‘just’ a pregnancy & birth focussed 

organisation to also include menstruation and menopause. 

We have been steadily growing our audience on social media (Facebook page) for the past  year. We are 

keen to develop our other social media channels especially Twitter and Instagram too. 

We know that to keep developing our social media the key is regular posts, creative content and actively 
pursuing growing our networks. We are looking for someone who can support us in scheduling our 

minimum number of posts which is one facebook post per day, one tweet per day and one Instagram 
post/interaction per day. We want this content to be varied and planned out, we have developed a basic 

strategy but welcome experience and creativity on this, particularly around developing this into a wider 
communications strategy. 

We are aware that social media can be a role which requires people to be ‘always on’ and ‘responsive’, in 
the past this has worked well as a shared role between two or three team members and is how we 

expect this role to work, for example incoming messages and comments could be responded to by one of 
the directors.  

 

 



 
 
Key Tasks and Responsibilities: 

-Ensuring all social media is up to date and has original content on it. 

-Maintaining the baseline number of posts through scheduling. 

-Supporting the team to be interactive to what is going on in social media and responding in real time, 

when possible. 

-Staying in regular contact through email/whatsapp/phone and meetings. 

-Responsibility for coordinating the social media plan and ensuring others know how and when they can 

get involved, including asking for support for ideas 

-Attending our monthly organisation wide team meeting 

-Working carefully to  ensure all communications are in the same voice. 

-Helping to develop a larger scale communications strategy. 

-Being flexible in your work e.g. may be asked to write a blog, or take part in creating a video 

-Working with others to grow our networks. 

-Working to try to increase sales through social media. 

-Analysing the effects of social media and creating a monthly report on what has worked well and what 

has not. 

-Experimenting with paid for advertising in agreement with Directors budgets. 

-Researching and/or attending training to improve the quality of our social media. 

-Being creative and developing new ways of communicating with customers/supporters. 

-General promotion of The Nest ethos and advocacy of the issues throughout the duration of the role.  

-Keeping clear records of spending and reporting back to the manager. 

Salary: Voluntary position. 

Location: Working from home with (optional) occasional face-to-face meetings in Exeter when social 

distancing guidelines allow. 

Hours: Minimum 4 hours per week fully flexible, however a baseline of posts must be delivered each 

week. 

Duration: 4 months minimum .  



 
 
Full training and induction shall be provided. 

Skills/attributes/knowledge/experience 

 

Benefits to the role: We are a small organisation and very flexible, the right volunteer will be well 

supported in their role. Ideal for someone wanting to return to work, and build their CV skillset, while 

building confidence.  

How to Apply: 

To have an informal chat about the role call Hazel on 07876267591 

Please send a covering letter (no more than 2 A4 pages) specifying how you meet the essential and if 

applicable desirable criteria specified above and a copy of your C.V. to hazel.thenestsw@gmail.com 

Deadline for applications:  Monday 15th February 2021  

 

Essential: 

Confident self-starter.  
Proven successful use of social media around cause/society/event. 
Committed to providing the minimum output of posts as agreed with team. 
Committed and able to dedicate the equivalent of six hours each week to the role. 
Interested in our causes and ethos around menstruation, pregnancy, birth and menopause. 
Proven written communication skills. 
Proven IT skills. 
Competent with social media and digital communication tools. 
Confidence to work on own initiative with minimum supervision but knowing when to consult 
with and inform others.  
Organised, able to set and meet own targets and goals. 
Ability to work to fixed timelines and be responsible for meeting output targets. 
Happy to work from home  
Committed to attending monthly meetings. 

Desirable: 

Creative and imaginative thinking. 
Confidence to experiment. 
Experience of writing from a ‘brand’. 
Experience of running a ‘brand’s social media. 
Experience of writing a communications strategy. 
Experience of coordinating others to contribute to projects. 
Experience of working in the third sector. 
Oral communication skills. 
Experience of working in a team.  
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